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Points to Make with Staff

1) Educate your staff!  According to recent articles in the Wall Street Journal and The New York Times, many law firms, medical schools and graduate programs now routinely check the Internet to see how a candidate represents themselves online.  Any material online that is deemed inappropriate or in conflict with the values or standards of the company or program often results in rejection.  Many undergraduate admissions departments are considering similar policies. 



2) As part of the hiring process, the camp may collect the address of a prospective counselor’s social networking or weblog site that can be viewed by the public (has no privacy settings on it) and review for content.  (A candidate has the right not to reveal such a site.  Doing so ends their candidacy).  Any content deemed inappropriate for working with children (e.g., that would be offensive to camper parents or is in conflict with camp policy) may result in termination of candidacy or employment.   Prospective and returning staff must be given prior notice that this guideline is in effect so they may amend their profile, weblog or other Internet site accordingly.

  

3) Once a staff member identifies him- or herself as an employee of camp in any Internet venue (social networking profile, weblog, “group page”), the “Camp Policies for Employees Regarding the Internet” takes hold.  Violating these policies could result in disciplinary action including but not limited to possible termination of employment.













4) Once a staff member utilizes anything copyrighted by the camp (e.g., logo, name, any official photograph or text) or makes a link to an official camp website (your domain name registered with negox.com is all that is required), the same points above apply.












5) With regard to a camp group page that is started by a staff member, the camp respectfully asks to be informed and that certain courtesy (and good taste) guidelines be observed.  Again, once someone identifies as an employee or utilizes anything the camp has copyrighted, the “Camp Policies for Employees” kicks in.












6) The official policy of camp is to discourage post season contact between campers and staff, whether via phone, text message, AIM, e-mail, social networking site or other Internet venue.  Camp does not take any responsibility for what may happen as a result of such contact, even if sanctioned by a parent, unless, of course, that contact is part of an official camp-sponsored/camp supervised activity.  If a camper initiates such contact, the official camp policy is for the counselor not to respond unless the camper’s parent is aware of and approves the contact. 














7) The “Camp Policies for Employees Regarding the Internet” should be printed up, distributed to all staff, reviewed and then signed by all staff.









8) The camp knows that staff have the right to free expression in their own Internet communications (provided those communications are private and/or do not identify them as an employee of camp), and would only remind them that what they put up for public display may follow them for years and be scrutinized by colleges, universities and potential employers.
Robert B. Ditter, M.Ed., LCSW
PLEASE NOTE: THIS IS FOR EXAMPLE PURPOSES ONLY.  IF ADAPTING FOR YOUR CAMP, PLEASE CONSULT YOUR LAWYER.
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